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Customer Experience and External Affairs

“North Star”
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Communication and Engagement Overview T ===

Objective:
« Educate and inform customers and interested parties

Strategies
« Deliver clear, transparent information internally and externally
 Reach audiences through diverse communication channels
* Align messaging across all business lines
* Provide information in multiple languages
« Guide customers on how to engage in the process



Communication Channels

* Website 2027-2028 Budget & Rates

We budget to provide clean, reliable services.
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https://vimeo.com/1181701012?fl=pl&fe=cm

Outreach and Engagement

Neighborhood Councils &
Block Groups

» Coordinating with Environmental
Services

Community and Trade
Organizations

 Black Collective

« Korean Women’s Association



Outreach and Engagement

Local Government Partners
 Franchise cities
« County Council
 Parks Tacoma
 Puyallup Tribe
« GPFC




Business Engagement

Customer Groups

Top Key Accounts
Small-Medium Businesses
Chamber of Commerce
Economic Development Board
Business Districts

Government Partners




Questions?

Thank you!
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